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She’s on Operation Nutrition 


See her story in Co-ed 


a 


Help your students start a 


Recipe Trousseau 


with fubbys 

Fix-Easy 

Favorites 


Recipe Book 


To help today’s brand new home- 
makers plan exciting menus, Libby 
presents a handsome, full-color recipe 
book—Fix-Easy Favorites. It will be 
a most important part of each stu- 
dent’s Recipe Trousseau because it 
features more than 130 quick and 


: 
appetizing recipes using Libby's’: fubbys- Fix- Easy Favorites 


modern, convenient canned foods. 
FREE WITH TWO 
LIBBY LABELS 


e Tantalizing appetizers to make a hus- 
band proud—and bring the guests back 
for more. 


. 


START A CLASS PROJECT NOW 


Clip the special class group offer 
coupon on page 13, and collect two 
labels from any canned or frozen 
Libby product from each of your 
students. Fill out the coupon and 
send it together with two labels for 
each recipe book ordered. Soon you'll 
be able to give each girl her own copy 


e A treasury of bright and tempting 
salads made with Libby’s wide selec- 
tion of fine fruits and vegetables. 


e@ Fix-Easy main dishes that take little 
time—make hearty, good eating any 
day. 

e Wonderful variety of vegetable ideas 
—from creoles to casseroles! 

of Libby’s Fix-Easy Favorites—a @ 29 beautiful desserts to add jewel-like color and the touch of 
fruit-sweet goodness that makes a meal complete! 


key to delicious, appetizing meals— 
now and in the future! 


Starting with appetizers and going straight through to dessert, 
Fix-Easy Favorites will help your students solve all their meal 
planning problems quickly and efficiently. And when they see 
this attractive color-bright book, they’ll want to try recipes from 
Libby’s Fix-Easy Favorites right away! 


Libby, McNeill & Libby * Chicago 4, Illinois 
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The contents of Practical and Co-ed have been 
coordinated for your convenience in teaching. 


EDUCATION, FAMILY RELATIONS, AND CHILD DEVELOPMENT 


Letters Selected for Honorable Mention in the Teacher Awards 
Why Home Economics? 


Suggestions for Using This Issue of Co-ed in the Classroom 
Wide, Wonderful World 
Hoppy New Year! 
Tactful Tactics 


CLOTHING, TEXTILES, AND GROOMING 


A Taste of Spring 

Feshions in the Snow—and in the Sun 
Co-ed’s Fashion Memos 

Face Savers 

Hairdos from 1500 B. C. to 1961 A. D. 
Beauty Box 


FOODS AND NUTRITION 


Trip-to-the-Moon Party 
“Spaciality” of the House 
Cook's Tour 

Recipes U.S.A. 


HOME MANAGEMENT AND EQUIPMENT 


Bargain Hunting 
Cutting Costs: Drugs and Cosmetics 


CAREERS 


She's on Operation Nutrition 
Model Girl 


REGULAR AND SPECIAL FEATURES 


Your 3¢ Worth 

The Latest Thing 

What Does It Take to Be Popular? by Rosemary Stephens 
What's My Name? 

Portrait of Marian, by Adrien Stoutenberg 

What Next! 

Crossword Puzzle 

Jam Session: “Going Steady” 

Co-ed Cheering Squad 


An Interview with Dr. Floride Moore 


Dr. Hazel Addison 
Co-ed 
Co-ed 
Co-ed 


at Dayton, Ohio. Copyright © 196 sti 
Available on microfilm through University Mic 


Co-ed is published nine times during the school year (Sept., 
economics students in junior and senior hig 


Office of Publication, McCall St., Garten AD Ohio. 


Executive a 
A i nc. All Rights Reserved. Pr 


ic 9 
rofilms, 313 N. First St., Ann Arbor, Mich 


SUBSCRIPTION PRICES: Co-ed, $1 per school year per subscription, 
$1.50 per school year per subscription for less than 5 subscriptions. 
$3 per school year. Single copy of Practical Home Economics 


Oct., Nov., Dec., Jan., Feb., March, April, and May) in two editions: The student edition for home 
h schools; and the Practical Home Economics Teacher Edition for teachers and other home economists. J 
nd Editorial offices, 33 West 42 St., New York 36, N. Y. Second-class mail privileges authorized 
inted in U.S.A. Indexed in Readers’ Guide to Periodical Literature. 


or 60 cents per school semester per subscription, for 5 or more subscriptions to one address; 
Single copy of Co-ed, 25 cents. Practical Home Economics Teacher Edition of Co-ed. 


eacher Edition of Co-ed, 50 cents, except September issue which is 75 cents. 
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COOKING AS AN ART: IN A SERIES SY GETTY CROCKER 


MASTER 
THE ART 
OF 
MAKING 
FROSTINGS 


Learning Aids Unit includes: 
* “Fun with Frostings” Filmstrip 
* Narration Guide 

* 8-page ““How-To”’ Booklet for your students 


Another in our series on 
Cooking as an Art 


In this issue of Co-ed, 
Betty Crocker of General Mills 
explains the secrets of making frostings 


Remove the 8-page center sections from Co-ed for classroom use. 
Have students save these sections to form a cook book of their own. 


How to Master the Art of Making Frostings is another the characteristics of perfect frostings but give reasons why 
in our series of booklets which will eventually cover all the failures might occur. 

major phases of baking. It is planned to help you teach .. . 
even more important, to show your students that fine cook- L 
ing is an art, one of the truly creative and fascinating ssnesions vera nemneuee: ic.” in Feb 
aspects of homemaking. Each 8-page booklet is lavishly Mealtime Can Be Magic,” in February 
illustrated with “how-to’’ pictures, recipes, success tips 
and a complete score card for appraising results on a pro- 
fessional basis. 


How-to pictures guide the student through every step 
in the making of fudge-type and 7-minute frostings. They 
serve as a permanent reference and reminder of your own 
classroom demonstrations. (And see below, our FREE 
LOAN OFFER of a full-color filmstrip to make the whole 


We are delighted at the enormous and continuing 
response to our series on cooking as an art. De- 
lighted because we believe sincerely that cooking is, 
and should be, an art . . . we believe that home- 
making is a creative activity. And we want our 
young people to feel the satisfaction, the fun, of 
cooking with professional skill; cooking imagin- 
atively, cooking adventurously; cooking with pride 


teaching process even more vivid.) and a little love. 
Judging Score Cards are specially developed by the 
+ Betty Crocker Home Service Staff. They not only describe “Bett Crocker 
HOW TO ORDER LEARNING AIDS A SPECIAL OFFER TO TEACHERS: 


ON FROSTINGS 


For FREE copies of Betty Crocker’s 8-page 
booklet ““How to Master the Art of Making 
Frostings,”’ color filmstrip and narration 
guide (which is offered on short-term loan 
basis), see coupon section. 


< Free desk copy of Betty Crocker’s Picture Cook 
Book with orders of 10 or more! 2,227 recipes 
and ideas, 43 full color photos. New chapter 
on meal planning. Also available, Betty 
Crocker’s 5 specialty cook books: Good and 
Easy Cook Book, Cook Book for Boys and Girls, 
Dinner for Two Cook Book, Guide to Easy Enter- 
taining, Party Book (79¢ each). Free teacher’s 
copy with orders of 10 or more of any one book. 


To order Filmstrip, Booklets or the Betty Crocker Cook Books availabie, see Coupon Section 
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Letters Selected for Honorable Mention in 
“How I Use Co-ed” Contest 


S’ MANY fine entries were received in this contest that the 
judges found it difficult to decide on the prize win- 
ners. We wish we could award many more. However, we 
shall continue to publish those receiving honorable mention. 


We Use It Five Ways 


Co-ed has won my pupils and me! We have found it to 
be the best and most easily read publication we have ever 
had. Co-ed is our basic text. 

We use it as follows: 

1. Class discussion: Pupils are given specific articles to 
read and formulate questions to use as springboards for 
class discussions. 

2. Group work: Classes are divided into groups of fours. 
Each group is given an opportunity to select an article which 
interests it most and interprets the article for the class with 
the use of posters, bulletin board, and discussions. 

3. Resource material: Co-eds are filed for reference on 
problems which arise. 


4. Home experiences or home projects: Pupils share 
Co-ed with family members. Pupils use special articles as 
reference for projects conducted with the family and as sub- 
ject matter for family discussion. Each family’s reactions are 
shared with the class. 

5. Evaluation: Many tests which appear in Co-ed are ad- 
ministered to the pupils periodically. 

Concisely, Co-ed is used in all areas of homemaking as a 


Gift for teachers! 


FREE PACKAGE of Betty crocker FROSTING MIX 


basic text. My students and I find it to be enjoyable, as well 
as informative. 
I teach 76 pupils and my two co-workers have approxi- 

mately the same number of pupils receiving and using Co-ed. 
Margaret V. Clarke 
Homemaking Teacher 
Mary M. Bethune High School 
Halifax, Virginia 


Opens New Areas 


Co-ed has sections we use as textbook supplements; arti- 
It offers op- 
portunities for every girl to learn about areas of home eco- 
nomics that our limited time cannot begin to cover. 

My classes are junior and senior girls taking their first 
home economics courses. My goal is to develop healthy atti- 
tudes toward the work and life of a homemaker, as well as 
accomplishment of specific skills. 

For eight years I had been out of the classroom. A tele- 
phone call from a school official four days before opening 
day brought me back to the classroom. Suddenly I had two 
home economics classes to add to my career of homemaking 
for my family of three. Co-ed has helped me to meet with 
success the challenge of creating learning experiences for my 
students. 


cles which create enthusiasm for new units. 


Time barely allowed for acquaintance with the department 
facilities and a hurried assemblage of teaching materials. 
(Continued on page 14) 


Because we're so sure that you'll 
enjoy our frosting mixes, we want 
to give you a package of your favor- 
ite flavor. After using your first 
package, you'll want to try them all! 
Batty Crocker 


> 


Betty 


(MB) otter expires Maren 31, 1961 
THIS COUPON GOOD FOR FREE PACKAGE OF 


Crocker FROSTING MIX 


Pick your favorite: Fluffy White, Cherry Fluff, Lemon Fluff, 
Creamy White, Chocolate Fudge Flavor, Caramel Fudge. 


MR. GROCER: As our agent, accept this coupon for a free package of Betty Crocker Frosting Mix. Your General 
Mills representative will redeem for — regular shelf price plus +4 yo yb charge for each coupon you so accept; 
or mail this coupon to General Mills, Inc., Dept. 400, Minneapolis 2, Minn., for handling. Coupons limited to one per 
customer and are non-transferable. 


JUST CLIP COUPON AND 
TAKE TO YOUR GROCER 


FRAUD CLAUSE: Any other licati stitutes fraud. Invoices proving purchase within 90 days of stock to cover 
coupon accepted must be shown upon request. Customer must poy sales tox if any. This offer void in any state or 
locality prohibiting, licensing, taxing or regulating these coupons. This offer expires March 31, 1961. 


OOO GENERAL MILLS, 
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why 


Practical’s first in a series of interviews with adminis- 
trators, classroom teachers, and student teachers, is with 
Dr. Floride Moore, Teachers College, Columbia Univer- 
sity, New York. 


y fey home economics teacher is frequently put to the 
test of answering difficult questions from her school 
administration, the school board, other teachers, parents, 
and members of the community—in order to justify home 
economics in the curriculum. 

Although she may know the importance of home eco- 
nomics, she is often hard put to verbalize her answers. We 
have therefore asked a number of educators to answer— 
briefly—some typical criticisms of home economics in the 
school curriculum. Our first interview was with Dr. Floride 
Moore, Teachers College, Columbia University, New York. 

Dr. Moore prefaced all answers by stating that home eco- 
nomics is growing. There are more young women preparing 
to be teachers, more home economics teachers, and more 
pupils enrolled in home economics classes than ever before 
in history. Home economics is being taught increasingly in 
the elementary school. The largest enrollments are in junior 
high schools. Enrollments continue in the senior high school, 
and 12th grade home and family life courses are attracting 
enrollments of both boys and girls. 


A guidance teacher: “Why should a girl spend 
precious class time learning cooking and sewing 
skills that she can—and should—learn at home? 
I'd rather recommend the arts.” 


“Possibly you are under a not unusual impression that 
home economics is only concerned with sewing and cooking, 
as it once was. Today home economics focuses on the totality 
of the home and family, and the skills you mentioned are 
but a part of the whole. 

“We cover some of the aspects of health, social science, 
psychology, science, and sociology—adapting and applying 
them with but one aim: improvement of home and family. 

“The major focus of home economics today is on family 


ome Economics? 


Educators answer familiar criticisms 


relationships, particularly parent-child relationships and 
child development, on nutrition (including the selection and 
preparation of food in the family), on clothing and textiles 
(including selection and construction of clothes), on hous- 
ing, equipment, and furnishings, on management, the wise 
use of money and the best possible utilization of time and 
energy. The homemaker who is able to manage herself, her 
family, and her home well is able to devote more time to 
community activities and can also devote more time to the 
fine arts—including the creative arts such as food preparation 
and clothing construction, for increasingly we regard cook- 
ing and sewing as creative in this age of convenience foods 
and ready-to-wear clothes.” 


A science teacher: “The home economics depart- 
ment is a wonderful ‘service’ for the school, but in 
this day and age we've got to cut out the frills and 
concentrate on more solid subjects. Isn’t it more im- 
portant for my department to have access to money 
now spent on home economics equipment?” 


“Home economics is a very solid part of everyone's life— 
and I mean everyone. Let’s look-at it this way: if a magnet 
were passed over all the people in the world and it removed 
all of the home economists’ direct and indirect influences on 
homes ond families, life would be barren, indeed! 

“As far as cost is concerned, a well-equipped home eco- 
nomics laboratory is traditionally expensive—but it’s less 
than the cost of uniforms and instruments for the school 
band. It’s less than the cost of training and dressing the 
football team. And, it’s probably less than the cost of a 
well equipped science laboratory of today.” 


A commercial teacher: “Home economics teaches 
a girl to sew, cook, and clean—but it doesn’t teach 
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her to be a good business manager. Wouldn't it, 
therefore, be better for a girl to take a commercial 
subject, such as bookkeeping, rather than a course 
in home economics, in order to learn how to get 
things done efficiently and economically?” 


“One of the most important things that home economics 
teaches the student is money management and intelligent 
use of resources. It goes way beyond a commercial subject, 
such as bookkeeping, to cover banking, credit, housing, in- 
vestment, insurance, taxes, and spending. 

“In addition, home economics teaches a student how to 
spend her time and energy wisely—an important part of 
getting things done efficiently and economically, Keeping 
family and household records is but a part of good man- 
agement of family resources, as bookkeeping is only a part 
of good management of any business.” 


A school principal: “We're all well aware of the 
value of home economics, but our programming at 
school is too full as it is now. We certainly can’t drop 
science or math in favor of home economics, can 
we?” 


“Of course not, but let’s not drop home economics either. 
After all, very few of our students will be professional 


scientists or mathematicians, but virtually all of them will 
have their own homes within a few vears. Home economics 


A nutrition booklet for 
Teen-agers concerned 
with their 


Not available in quantity outside the continental limits of U.S.A. 
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is extremely important to the student's total development. 

“Let’s take a look at the program. Team-teaching may be 
an answer in the junior high school. Home economics can 
be a part of a core program which integrates art, music, 
and health. Or, home economics may be offered for one 
semester and art or music offered the next. 

“One-semester courses may be the answer in the senior 
high school; home and family life in the senior year; home 
economics for business and college girls in the junior year, 
as well as housing and home furnishings, family finance and 
consumer education and other elective semester units offered 
for sophomores and freshmen.” 


A student’s mother: “I'd like to see my daughter 
take home economics, but I can’t force her into it. 
She tells me that none of her friends want to take it. 
How can I convince a girl who thinks that it’s a 
course for students who are below-average and want 
an easy credit?” 


“Your daughter and her friends may have gained their 
impression of home economics from the fact that the lan- 
guage of home economics is popular language. Twenty years 
ago we learned about ‘amino acids,’ ‘proteins,’ and ‘vitamins’ 
—which sounded technical and difficult. Today these words 
are in the vocabulary of the youngest television viewer, 
radio listener, or magazine reader. 


(Continued on page 10) 


This 6-page nutrition booklet was prepared by 
the Consumer Service Department of Armour 
and Company just for teenagers. In an easy- 
to-understand way, it tells how good nutrition 
can help young people look and feel their 
very best now and in the years to come. Some 
of the important features of this booklet are: 


@ Examples of how good nutrition can give the 
energy needed for a full, happy life. 

@ Identification of the main food groups and the 
daily requirements of each group. 

@ Sample menus of a well-balanced diet. 

@ Information about the quantity and kinds of 
food we need every day. 

@ Complete explanation of what protein is and 
how it is used by our bodies. 

@ A quiz about nutrition. 


Be sure to tell us how many copies 
you'll need for your classes. But do it 
today, as quantities are limited. 


TURN TO THE COUPON SECTION. Fill in 
j and mail coupon today for your supply of 
Armour Nutrition Booklet “A DATE WITH 
TOMORROW” for your students. 
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Claavwom Checkliat 


helped spark my new students’ interest 
presented this year’s fashions effectively, gave the girls 
d good advice on styles, fabrics and colors! 
improved students’ understanding of nutrition... 
[| C O ad Ee d actually persuaded some of them to eat breakfast! 
8  @. d encouraged frank discussion of personality faults and bad 
O-e& habits, aided many teenagers in solving personal problems! 


covered so many areas I wouldn’t have had time to get to. 
[ | < \ O nai @ d I was especially grateful for the Better Buymanship series and 
the career guidance features (particularly in home economics)! 


really extended time spent on homemaking by many hours each 
S&S. O- eG d week. The girls read each issue cover to cover, discussed 
new ideas and tried out new suggestions! 
* ©. d increased parents’ interest in our homemaking class— 
O —_ ce many of the mothers read each issue! 
If you haven't yet ordered CO-ED for second semester, here’s an important reminder: 


expires with this issue. I must be sure to renew my 
[ ] d subscription right away so I'll have the February issue on 
hand when new classes start! 


(N.B. If you’re not sure of second-semester needs, mark your 
order tentative and revise it later. We'll bill you only 
after the order is final.) 
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Suggestion$ for using 


Igsue of 


Foods and Nutrition 


1. Ask students to study “Trip-to-the-Moon Party” (pages 
8-10) then visualize this party in action. Discuss the ideas 
for invitations, decorations, and food. Divide class into small 
groups to make samples of the invitations and decorations 
and to create other designs for a Moon Party. 

2. Have a committee of students prepare a bulletin board 
to interest students in having a Moon Party. 

3. In the food laboratory, experiment with the ideas and 
recipes for Flying Saucer, Cake Canaveral, and Celestial 
Dip. Try out other recipes that might be used for a space 
party. Study the photograph of the table setting and demon- 
strate in the laboratory. 

4. Suggest that students treat their families to one of the 
Southern dishes described in “Recipes U.S.A.” (page 43). 
Save the tortilla recipe for a Mexican party extra. 

5. Suggest that students read “Cook’s Tour” (page 41) 
then do a research project on the diets of the people of 
Pakistan. Discuss findings and point out food problems of 
Pakistanis. 

6. When preparing family meals in the foods laboratory, 
vary baked chicken by using the recipe for murgh-i-musallam 
(page 41). 

7. Suggest that students read about a career in the field 
of nutrition on page 12. Discuss Judith Hage’s job of milk 
“selling.” How does she sell good nutrition to school chil- 
dren? to hospital patients? What stimulated Judy to become 
a home economist specializing in institution management? 

8. Ask students to clip and save “How to Master the Art 
of Making Frostings ,pages 23-30). Discuss the uses of 
frosting, types of frosting, and important facts to know 
about frosting. 

9. Demonstrate how to make fluffy white seven-minute 
frosting (page 25). Show how to separate eggs correctly. 
Compare this type of frosting with a similar type made from 
a mix. Evaluate by using the Betty Crocker Score Card for 
Frosting (page 30). 

10, Prepare a bulletin board display of cake decorating 
ideas (page 29), also use magazine pictures showing cakes 
decorated for holidays, birthdays, and special occasions. 

11. For family meal desserts try some of the interesting 
toppings on page 28. 

12. Have two students make chocolate fudge frosting, 
then demonstrate how to frost a cake. Follow the simple 
steps on page 26. 

13. Suggest that students experiment at home with vari- 
ous recipes for quick icings. 

14. Have students experiment with a cake decorator set 
and the use of a decorating cone. 

15. For helpful hints on freezing extra ice cubes for a 
party, see “Here’s How” on page 41. 
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WHY HOME ECONOMICS? 


1. Ask students to read the familiar criticisms of 
Home Economics programs and the answers by Dr. 
Floride Moore, Chairman, Department of Home and 
Family Life, Teachers College, Columbia University, 
in Practical, page 6. 


2. Copy these questions about home economics on 
slips of paper. Have each student draw a question and 
play the role of the person asking it, then have another 
student answer the question. 


3. Have students write a brief essay on “Why Take 
Home Economics?” 


Clothing and Textiles 


1. Suggest that students test their needlework knowledge 
by working the crossword puzzle on page 43. 

2. For an answer to the familiar question, “What's the 
best length for skirts this year?” see “Beauty Box” on page 
46. 

3. Examine Co-ed’s eight best styles for spring (pages 
14-15). Ask each student to choose the patterns most be- 
coming for herself, then select fabrics and figure the cost 
of making each garment. 

4. Discuss the merits of the two-piece dress and ways 
its parts might be combined with other outfits. Discuss also 
the ease of fitting a two-piece dress and the time saved. 

5. Point out how size of stripes, polka dots, and other 
prints may be adapted to figure types. 

6. Draw attention to the use of mattress ticking fabrics 
for a summer cotton coat (page 15), then ask students to 
think of other unusual uses for mattress ticking. 

7. Take students on a field trip to the fabric department 
of a store. Arrange in advance for a sales person to speak 
about colors, textures, and fabric blends for spring. 

8. Ask students to bring to class pictures from magazines 
and newspapers showing spring styles appropriate for each 
of the basic figure types. Example: (C) on page 14 for the 
short, plump type. 

9. Notice the fashions featured in “Window Shopping” 
(pages 20-21). Compare the winter sports outfits with those 
in the stores in your vicinity. 

10. Borrow a group of accessories (hats, scarfs, collars, 
and jewelry) from a local department store and have class 
demonstration on what appropriate style, color, etc., will do 
to enhance various face types (pages 16-17). 


(Continue on page 12) 
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Ralston products. 


Dear Hurt: 


I'm glad you men- 

tioned the word 
"swallow. " The way 
to a man's heart is 
through his stomach. 
What you should have 
sent him was some- 
thing good to eat, 
like Fudge Clusters, 
made with Rice Chex 
(the ready-to-eat 
breakfast cereal). 
They are very yummy. 
The recipe appears 
in Ralston's "Party 
Recipes Booklet. " 
I advise you to send 
for it right away. It's 
full of tasty dishes 
you can make with 


LUCY 


Free! Ralston’s PARTY RECIPES 
BOOKLET. Check the coupon 


section to order. 


Ralston Purina 


Company, Home Economics De- 
partment, Checkerboard Square, 
St. Louis 2, Missouri. 


_lescent period girls and boys reach | 


Why Home Economics? 
(Continued from page 7) 


“ 
Home economics is not an easy 


course, Knowing facts and applying | 


them are probably more important in 
home economics than in any other 


to a vitamin and mineral chart when 
selecting her lunch at the cafeteria. 
“Home economics has an obligation 


course. For example, a girl can’t refer | 


to accept any student: exceptional or | 


below average, because every girl will 
some day be a homemaker. As in an 
English course, we can and do group 


| students so that the gap is not too wide. 
Some differences in ability are expected 


and desirable in the classroom, how- 
ever. It’s a fine learning experience for 
girls to realize that everyone does not 
work at the same speed and to develop 
social responsibility by helping the per- 
son who is slower. Isn't that the basis 
of democracy?” 


A taxpayer: “Home economics 
is a waste of money and should be 


taken out of the schools. I hear | 


that they spend a lot of time 


talking about broken homes, di- 
vorce, and dating. Aren't these 
subjects too personal for school 
and shouldn't they be left for 


home or church discussions?” 


“Let’s separate ‘broken homes and 
divorce’ from ‘dating.’ 
“Developmentally, during the ado- 


beyond their parents for assistance. In 
fact they often do not go to their parents 
to discuss subjects like dating. And, 
since there is no organized educational 
system within most churches, they do 


not have an opportunity to discuss such | 
subjects in church. How much better 


for them to talk about boy-girl relation- 
ships in school where information is 
objective, drawn from many sources, 


than to receive misinformation or no | 


information. 

“Because home economics is dedi- 
cated to the improvement of the indi- 
vidual, the family and society, divorce 


and broken homes are talked about, but | 


not dwelled upon. They are a fact, and 
must be faced. Again, how much better 
fer them to be discussed in school with 
objectivity.” 


A student: “I love home eco- 
nomics and would like to take it 


more 
inferiority 
complexions 


Cuticura develops new 
medicated astringent 
skin-toned acne formula 


NEW 


( utitone 


for instant 
blemish 
control 


utilone 


“EE For treatment of AONE PIMPLES 


New acne cause revealed 
Recent medical discoveries reveal not 
just one but two types of skin glands are 
chiefly responsible for causing teen-age 
pimples and acne. 


First and only acne medication 
New CUTITONE ... created by Cuticura 
... is the first and only acne medication 
specifically formulated to deal with this 
dual problem. 


Works in new way 
Exclusive astringent Alchloral* and 
other medication control excessive flow 
of oil and perspiration—promote new 
tissue growth—tighten enlarged pores— 
check and protect against infection— 
conceal as they quickly help heal. 
8 leading skin specialists approve 

Outstanding results reported in clinical 
tests of 313 cases. And in comparative 


| tests 9 out of 10 teen agers preferred 


in high school, but ’'m going to 
college. How can I take a subject | *Alchloral is Cuticura’. own name for 


that doesn’t count toward college 
entrance requirements?” 


PHE TEACHER EDITION OF CO-ED °¢ 


new CUTITONE. 


Greaseless,pleasantlyscentedC UTITONE 
is only 69¢ at leading drug counters. 


Aluminum Chlorhydroxy Allantoinate 


| See offer in coupon section 
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(Fess) HOW TO GET FREE DESK 
=5 =| COPIES OF BettG Crocker 


“In checking college catalogs here in the east, we 
found that anywhere from one half to five credits of 
home economics met college entrance requirements. 
Sometimes, when a catalog does not specifically state 
that home economics is acceptable as a credit, a letter 
to the dean of admissions will reveal that it is. After 
all, no college catalog is comprehensive enough to 
include a list of all the elective subjects it will accept.” 


FIVE SPECIALTY COOK BOOKS 


Please send me the number ot copies mama 
below of Betty Crocker’s five specialty coo 
mest ne books at $.79 per copy plus postage. If order 
630 Sth Ave is for 10 or more of any one book, 1 will receive 
New wa 20, my own desk copy of that book FREE. 


Name 


Betty Crocker's Good and Easy Cook Book School_ 
Betty Crocker Guide to Easy Entertarning 
Betty Crocker’s Dinner for Two Cook Book Address 
Betty Crocker’s Cook Book for Boys and Girls City NN eee 
—____ Betty Crocker's Party Book © Bill Me. ral Payment Enclosed. Pub. Pays Postage 


(164) PHE 1-61 


HOW TO GET FREE DESK 
COPY OF 
PICTURE COOK BOOK 


With order of 10 or more Looseleaf Text Edition 
copies you will receive your own desk copy without 
charge 

Please send me copies of the Text 
Edition of Betty Crocker’s Picture Cook Book at 
$3.12 per copy including postage. If order is for 
10 or more, | will receive an extra copy FREE 


McGRAW-HILL BOOK CO. | Name 
School Dept. School 

330 West 42nd Street 
New York 36, New York Address 


A girl’s father: “I'd like my daughter to take 
home economics so that she will be able to run 
a good home when she marries, but she wants 
to be a ‘career girl’ and ‘working wife.’ Hadn’t 
she better take those subjects that will get her 
a good job?” 


“Your daughter—in fact, most girls—will work when 
they leave school, and many will continue to work 
even after they have children. So our home economics 
courses are oriented to this probability. 

“I'd like to make two points here: 

“First, no matter what your daughter does, career- 
wise, she will have the responsibility for a home in a 
few years. When she starts to work it may be an apart- 
ment by herself or with another girl. It may be a 
house with her husband and children. In any case, the 
principles of wise utilization of time and energy and 
intelligent use of resources that she will learn in home 
economics will aid her in any home she has and in 
any job she undertakes. 

“Second, home economics as a profession offers 
many career opportunities that combine naturally and 
well with the role of homemaker. These range from 
teaching at all levels to a variety of posts in business 
and government, Your daughter may very well find 
her career in home economics.” 
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Frosting Making booklet 
FREE! from Betti Chocken + Frosting Making filmstrip 
Please send ... free copies of booklet on Frosting Making. (Limit 


35 copies.) Also, please send filmstrip requested below for free 
showing on chavbaoun loan basis. 


Betty Crockere HOME SERVICE DEPARTMENT 45 
General Mills, Inc., 9200 Wayzata Bivd., Minneapolis 26, Minn, 
0 Fun With Frostings Filmstrip 


lst choice date 2nd choice date 
Name 
School 
Address. 


Ci Zone State 
0 | wish to purchase the filmstrip at $5.00 each (167-A) PHE-1-61 


“Bett Crocker 
FILM LIBRARY 


BETTY CROCKER FILM LIBRARY 
General Mills, Inc., 9200 Wayzata Bivd. 
Minneapolis 26, Minnesota 
I wish to show the following filmstrips (on 
short-term loan basis) on dates indicated. 


Ist Choice Date 2nd Choice Date 


A board member: “Home economics is a fine 
course, but the department takes up too much 
space in the school plant. With our school 
becoming more and more crowded, how can 
we afford to use all that space for home eco- 
nomics?” 


“In many schools home economics has been ahead 
of science in realizing its need for laboratory space. 
We never have been a “sit-down” course, and never 
will be. However, many new school buildings are 
planned to match the newer concept of home eco- 
nomics and provide a multi-purpose room so that all 
phases of home economics can be taught. This does 
away with the old two-lab concept of a foods lab and 
a clothing lab. With increased emphasis on family 
relationships and child development, we can do some 
of our work in the kindergarten that already exists in 
the school. 

“This does not mean that we need no equipment, 
however. On the contrary, Since future families will 
earn more money to pay for goods and services in the 
home, we must have a representative group of equip- 
ment—everything from ranges and freezers to sewing 
machines and home laundries—to aid us in teaching 
‘buymanship’ and wise use of resources.” 


PIE 

YEAST BREADS 
MUFFINS 

BATTER BREADS 
BISCUITS 

BEAUTIFUL CAKES 
FROSTINGS 

CHIFFON ANGEL CAKES 
COOKY WISE 


MEAL PLANNING 
(Ready in Feb.) 


Name 
School 
Address. 

City Zone State. 


CD | wish to purchase the filmstrip(s) checked above at $5.00 each. 
(167) PHE 1-61 
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MANY OF THESE 


COUPONS ARE 
exclusive WITH 


PRACTICAL 
HOME 
ECONOMICS 
TEACHER 
EDITION OF 
CO-ED 


BE SURE 

TO FILL OUT 
EACH COUPON 
COMPLETELY. 


Send to: 


PRACTICAL HOME ECONOMICS 
TEACHER EDITION OF CO-ED 


33 West 42nd Street 
New York 36, New York 


Teaching Suggestions 
(Continued from page 9) 


Home and Family Relationships 


1. After students have read “Cook’s Tour” (page 
41), assign a research project on the family life of 
East and West Pakistan. Discuss customs and tradi- 
tions. What is the major influence on family life in that 
country? 

2. Describe Hameeda Ahmad’s family and her rou- 
tine for a day (page 41). 

3. For information about taking care of toddlers 
in the home, refer to page 34. How may a baby sitter 
amuse the toddler? Make a list of do’s in case of an 
emergency. 

4. In the story, “Portrait of Marian” (pages 18-19), 
compare Roddy, Marian’s brother, with kid brothers 
you have known. 

5. Ask students to take the decorating quiz on 
page 13 by identifying the pieces sketched, Discuss 
some of the unusual terms used and what they mean. 
For example, lavabo is the Latin term for “I will 
wash.” Chaise longue is a French term for “long 
chair.” Encourage students to go to the library and 
find meanings for other home furnishings. 


Consumer Education 

1. Ask students to read “Cutting Costs: Drugs and 
Cosmetics” (page 32). What is the job (1) of the 
Food and Drug Administration of the Department 
of Health, Education and Welfare? (2) of the Federal 
Trade Commission? 

2. Discuss how to judge when a drug is a bargain. 
List guides to the selection of cosmetics and toiletries. 

3. Draw attention to buying economical quantities 
of drugs and cosmetics through an exhibit showing 
wise purchasing. In class discuss how packaging costs 
affect the price of drugs and cosmetics. 


Personal Development 


1. Suggest that students read “What Does It Take 
to Be Popular?” beginning on page 11. What caused 
Dorothea to decide that she needed to develop some 
hobbies in order to be more popular? List the abilities 
and qualities desirable in-a friend, and show how 
these lead to popularity. 

2. Discuss Dottie’s experience on the staff of the 
school paper. How did this help her become popular 
—an “all-around girl”? 

3. Find out what the girls and boys in your school 
think about the question “Should Teen-agers Go 
Steady?” Have a committee interview students, then 
compare responses with those in “Jam Session” (pages 
44 and 45) and report to class. 

4. Compare the opinion of Eddie Thomas with that 
of Coney Coombs in “Jam Session.” Discuss problems 
of going steady. 

5. Refer to “What Next!” for predictions about 
travel twenty years in the future. Discuss ways of 
using some of these forecasts in social conversation. 
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6. Discuss the importance of wise purchase of drugs 
and cosmetics (page 32). Make a list of “cure-alls” 
to be avoided 

7. Talk about the importance of tact, then assign 
the “Tactful Tactics” quiz on page 36. 

8. Suggest that students turn to “Beauty Box” 
(page 46) for advice about prevention of rough and 
red elbows. 

9. For the accomplishments of teen-agers in re- 
bound tumbling and golf read “Cheering Squad” 
(page 46). How did Susan and Roberta acquire so 
much skill? Discuss their plans for future personal 
development. 

10. Conduct a panel discussion using the questions 
presented in Gay Head's column (page 35). Have a 
committee compare the opinions presented in class 
with the advice of Gay Head. Conclude by suggesting 
New Year's resolutions for making and keeping friends. 

11. Suggest that students find out about modeling 
as a career (page 37). Why is it not so glamorous? 
Why did Joan Marie become a model? List tips for 
looking one’s best at all times. 

12. Ask students to read “Charm Course” (pages 
16-17), then analyze their own face types in the mirror 
with a bar of soap, as suggested in Co-ed. In class dis- 
cuss the basic face types and show how various acces- 
sories, hair styles, and neck lines affect the face shape. 

13. Appoint a committee to prepare a_ bulletin 
board exhibit on “Making the Most of Your Face 
Shape.” 

14. Study “Hairdo’s from 1500 B.C. to 1961 A.D.” 
shown in the ten photographs on pages 38-39. Go to 
the library or to the history department for books giv- 
ing additional information about each hair style. Indi- 
cate how each style has become modified. Discuss in 
class how hair styles reflect certain historical events. 

15. Suggest that students read Part One of short 
story “Portrait of Marian” (pages 18-19). Describe 
the personalities of Marian and Loyce. 


The 39th National 4-H Club Congress 


The nations’ top 4-H Club members convened at 
their 39th national congress in Chicago, Nov. 27-Dec. 
1. More than 1,300 boys and girls, representing all 
50 states and Puerto Rico, attended. They were joined 
by young people from Canada and 20 other nations. 

Among the 200 delegates selected as national win- 
ners were six girls who participated in the 4-H Food 
Preparation awards program conducted by the Co- 
operative Extension Service and sponsored by Betty 
Crocker of General Mills. The winners, each of 
whom received $400 college scholarships, are: Helen 
Rae Moos, Visalia, California; Donna Jean Blaylock, 
Okolona, Mississippi; Patsy R. Whisler, Watonga, 
Oklahoma; Jeanne Munger, Mansfield, South Dakota; 
Ann Kleiva, Everett, Washington, and Jenna Lea 
Doss, Madison, West Virginia. 

In making the awards, Mrs. Helen Hallbert, of 
General Mills, stressed the over-all value of home eco- 
nomics courses and outlined the many specialized 
career opportunities to be found in the field after 
proper college training. 
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Armour and Company 
Consumer Service Department 
P.O. Box 9222 

Chicago 90, Illinois 


Please send me 


“A DATE WITH TOMORROW,” 


__. copies of Armour’s nutrition booklet for teen-agers. 
the 6-page booklet that tells how good 


nutrition can help young people look and feel their very best now and in years 


to come. 


Name 


Address 


City 


Zone 


State 


Your school or organization 


We reserve the right to limit quantities 


From CUTICURA 
Dept. PH-130, Box 64, Melrose, Mass. 


(109) PHE 1-61 


Please send me FREE professional sample of new CUTITONE and technical 
literature for my information. 


Name 


School 


Address 


City 


Zone 


State 


THIS IS A LABEL—PLEASE TYPE OR PRINT 


MAKE SURE YOU GET YOUR 


NEW 
KNOX ON-CAMERA 
RECIPES BOOK 


FOR FREE COPIES SEND US THE 
COUPON ON PAGE 15 TODAY 


with Poster and Leaflet 


Libby, McNeill & Libby 


Dept. of Home Economics, Chicago 4, Illinois 


SPECIAL CLASS GROUP OFFER 


(This coupon will appear only once each semester) 


(253) PHE 1-61 


(198) PHE 1-61 


Please send me ________ copies of your new 48-page recipe book—FIX-EASY 
FAVORITES for my class. I have enclosed — 
ordered) from any canned or frozen Libby product. 


Name 


__— labels (2 per copy 


School 


Street 


City 


Zone 


(208) PHE 1-61 


FREE! “PARTY RECIPES FROM CHECKERBOARD SQUARE” 
Ralston Purina Com puny, Home Economics Department 


Checkerboard Square, St. Lovis 2, Missouri 


I have 


__ students for each of whom I would like a copy of the 
recipe booklet C 519. Offer good in U. S. only. 


Name 


Address 


City 


Zone 
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THESE FREE 
AND 
LOW-COST 
TEACHING 
AIDS 


are offered 
for your 
immediate 


USE 


Many will not 
be offered again, 
so send 
your 

coupons 


promptly to: 


PRACTICAL HOME ECONOMICS 
TEACHER EDITION OF CO-ED 


33 West 42nd Street 
New York 36, New York 


Teacher Awards 


(Continued from page 5) 


The first issue of Co-ed arrived and being unfamiliar 
with it, I set it aside making a mental note to give it 
attention later. 1 gave my immediate time to the “old 
standby” material with which I was familiar. Co-ed was, 
however, given to the girls right away, and their en- 
thusiasm for the magazine quickly led me back for 
that promised closer look. Soon I was using Co-ed as 
a supplementary text. 

The Betty Crocker cook-book sections are clipped 
and kept by each student as a handy reference, and are 
used right along with the regular text. Articles such as 
“First Aid to the Hostess,” “Are You a Canny Food 
Buyer,” “Proper Shopper,” etc. are incorporated in 
class discussion and used to develop knowledge and 
philosophy in areas of foods and related subjects. Other 
articles are used where they apply to our units. The 
informal discussion period that veers from basic text 
knowledge and stems from pupil questions and inter- 
ests, finds attentive ears and open minds. With Co-ed 
articles as a common starting point, a short period can 
successfully take attitudes to new levels. 

Some articles are suggested as excellent for reading, 
some assigned. I read the “Suggestions for Using” sec- 
tion and note in my lesson plans those I can use. I 
stress doing more than required work, and use Co-ed 
to show areas for special work and reports. 

For example the article on food facts and fallacies 
“To Tell the Truth” led to one girl's assembling the 
Nutrition Council publication of similar articles and 
checking the Readers Guide in the local library for 
more such articles. The entire class responded with 
ideas for discussion. With the knowledge their nutri- 
tion course had given them, they could often arrive at 
their own correct decision as to truth and fallacy. 

Yes, it was truly a red-letter day when this source 
of excellent teaching aids and student material ar- 
rived on my desk. “Thank you” from all of us. 

Mrs. Shirley Mitchell 
Home Economics Teacher 
St. Anthonys High School 
Sterling, Colorado 


Ideas for Home Experience 

In eight years of teaching, Co-ed is one of the few 
magazines that I have been able to use in classroom 
situations, 

The contests for student participation are all worth- 
while and are practical. For example, the Co-ed “Sand- 
wich Contest” was appropriate for the luncheon unit 
the Homemaking I students were working on and the 
girls used the contest as a Home Experience to be 
carried out with their families. In this way their class 
work is practiced in their homes. 

The moral and social situations discussed on the 
“Jam Session” page are all usable in class discussions. 
Bulletin board ideas may be secured for every phase of 
home living from the pages of Co-ed. 

Betty Marin, Home Economics Instructor 
Reorganized School] District No. 111 
Lincoln County, Troy, Missouri 
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Remember 
~—the whole topic of Un- 
easy to grasp, easy to teach 
when you use the new Knox 
recipe book and the new 
materials that come with it. 
If you have not yet ordered 
them, write us today—so 
you can use them soon! 


RECIPES, AN EN 
GUIDE TO GEL-cCOOKERY 


Bavarian Crease smn 


Wonderfully smooth and satisfying, this superb 


dessert is given a crowning touch 


New Knox On-Camera 
with a garnish of fresh fruit. 


Recipes, a 52-page book. 

you (in 322 pic- 
tures) as it tells you, like 
a TV demonstration. 
Vividly outlines simple 
principles for ail Unfla- 
vored Gelatine dishes. 
Includes 66 recipes and 
variations—see sample 


at left. 


Wir ss 


GELATINE 


1 envelope Knox Unfiavored Gelatine 
Y% cup suger, divided 


boiling water, stirring F 
ther Cook over aa 
Beat egg yolks and milk toge tantly until gelatine is Wh i 
" the sugar constantly at is Gelatine? 
solved, abou 
and salt thoroughly in 
double boiler 


colorful leafl 


jatine mixture into stiffly 
d stir in Beat egg whites unti! stiff. Beat edie. ae 
from heat an 
4 nce ag mixture to unbeaten 5 in remaining V4 cup sug 

egg white consistency. 


Basic Gelatine Mixture 
and 5 types of Gel Dishes 
in poster form (35 x 45 
inches) —gives the key to 
every gel recipe. Visually 
focuses class attention 
with a words -and - pic. 
tures demonstration, 


itter and 
and chill Unmold on serving pla 

Fold whipped cream into 

7 mixture. 


garms% 


FR E & t Your new Knox On-Camera Recipes 
and What is Gelatine? come free to 
you and each of your students (up to 


20 per class) 
with one poster per class. Send us coupon today! 
Knox Gelatine, Inc., Johnstown, N.Y., Box PE-1 
Please send me (_) free co; 


pies of new Knox On- 
Recipes with leaflets and poster. 
ADDRESS 
Educational Lepartment 


KNOX GELATINE, INC,, JOHNSTOWN, 


es, | N AMOROU ARIAN | 
On-Camera Recipes) can seem simple enough to your students... 
you base your teaching on the unique words-and-pictures 
method of Presenting recipes introduced by the new 
stant in. 
; teaspoon vani 
_ 
1 et in primer 
style. Outlines the 
— history, benefits of Un- 
—_ « \ | flavored Gelatine, 
KNOX 


BREADS YOU BAKE BATTER BREADS 
WITH YEAST 


ALL ABOUT PIE 


BETTY CROCKER FILM LIBRARY 


BETTER BISCUITS BEAUTIFUL CAKES 


FUN WITH FROSTINGS MODERN CHIFFON AND 


ANGEL FOOD CAKES 


TO HELP YOU IN YOUR TEACHING! 


COOKY WISE MEALTIME CAN BE MAGIC 
The planning and preparation of attrac- 
tive and nutritious meals (Ready in Feb.) 


BONUS COOK BOOK OFFERS TO TEACHERS 
Coupon section tells how to get FREE desk copies 


Free desk copy (Revised Crocker's Cook Book 
Second Edition) of fer and Girls. Cook- 
4 Crocker's Picture Coo ing made easy, fun, for 
Book. Contains 2,227 reci- ; me) youngsters 8 
ideas, 43 color 


tanning is especially 
helpful. Coupon Section 
telis how to get FREE 
desk copy. 


thousand time-saving, 
taste-tempting recipes and 
ideas for busy homemak- 
ers. 256 pages! 32 in full 


color! 
Betty Crocker's Party Book 
Betty Crocker's Dinner for i Fe] How to pian successful parties 
Twe Cook Book. Tempting mm 6for holidays, birthdays and 
variety in dinners for two. yo) wedding festivities. Many 
recipes, menus and how-to tips 
—in fact over 500. 176 pages! 


All with washable covers and beautifully illustrated with full color photos and sketches. 
To order filmstrips and cook books see coupon section. 


“We have been so delighted with your response 
to our color filmstrip library! Over 2,000,000 
students have viewed our filmstrips in the past 
school year! This year we are adding a new 
filmstrip, “Mealtime Can Be Magic.” This will 
cover the planning and preparation of attrac- 
tive and nutritious meals. 


“With each one of our 10 filmstrips comes a 
narration guide to thoroughly explain the step 
pictures in the methods portrayed. Each film- 
strip is available for your use free, on a short- 
term loan basis, or may be purchased for $5 each. 


“To make the learning aid units even more use- 
ful, we have prepared 8-page ‘How-To’ book- 
lets for you to give to your students. Each is 
patterned after and designed to be used with 
the filmstrip covering the same subject. They 
make excellent classroom workbooks and, when 
saved and taken home for later use, serve as 
permanent cook book reminders of the lessons 
you taught. See the coupon section of this 
magazine to order the filmstrips as they best 
fit into your program.” 


e Pian to use the whole set of Learning Aids in your teaching program. 


é : 
eRe 
424 pictures! 29 in ful 
| GOOD Betty Crocker's Good and be confident and suc- 
F ASY | Easy Cook Book. Over a | cessful hostess. Simple 
hess, problems. 176 pages! 


